








































































































Control Operations Summary for February 2010 Board Meeting

Control operations continue to check unmaintained swimming pools, catch basins, and known
mosquito breeding sources. The District is working on winter projects including yard and vehicle
maintenance, training, and preparations for the next mosquito season.
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Public Information and Education
Monthly Update: January 2010

Presenlations given:

School Presentation: Lemonhill Elementary (2)

School Presentation: Western Career College

Community Presentation: Public and Environmental Health Committee
Community Presentation: Woodland Rotary Club

Community Update: Green Waste Containerization Meeting sponsored by Robbie
Waters

Materials distributed:
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520 miscellaneous supplies: Lemonhill Elementary School
7 miscellaneous supplies: Telemundo account executive
175 miscellaneous supplies: Western Career College
72-miscellaneoussupplies: Attendee’s.of the Publi

meeting

85 miscellaneous supplies: Attendee’s of the green waste containerizafion community
meeting

Advertising
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Prepare the advertising plan for the 2010 season
Preliminary meetings with various media vendors for upcoming 2010 advertising

campaign

Website
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Updated website information as needed

Special/current projects:
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Preparations for the Fight the Bite contest including: design of the contest flier, update
lists of all school contacts and coordination with school districts to get permission to
distribute fliers.

General promotion of the contest amongst past participants, after school programs and
Parks and Recreation Departments




Prepare list of available staff to work events

Register for any upcoming events

Prepare a presentation for the MVCAC Annual Conference

Annual report summary of advertising and public outreach efforts

Annual report coordination to obtain information from all other District departments
Free repellent distribution

Partnership building with various organizations including city and county
Neighborhood Services Departments

Media tracking

Coordination with cities to get our messages in their newsletters

Update and prepare for scheduled presentations

Winter projects

February presentations:
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School Presentation: Bell Avenue Elementary (2)

School Presentation: Laguna Creek High (1)

After School Program: Pony Express Elementary (1)

Presentation to Yolo County Supervisor Jim Provenza and City of Davis staff (1)

February projects:

@

Preparations for the Fight the Bite contest including: finalizing all contacts with schools

to determine number of fliers needed, work with company to print contest fliers, send
fliers to the schools and contact teachers and schools where classroom presentations have
been done to promote the contest.

General promotion of the contest amongst past participants, after school programs, city
offices and Parks and Recreation Departments

Meet with various vendors regarding advertising campaign for next season

Begin negotiating contracts for upcoming 2010 advertising campaign

Finalize the list of events

Prepare list of available staff to work events

Register for all upcoming events

Participation and presentation at the MVCAC Annual Conference

Compiling of District pictures for MVCAC banquet

Free repellent distribution

Partnership building with various organizations including city and county
Neighborhood Services Departments

Respond to all media inquiries

Media tracking

Coordination with cities to get our messages in their newsletters

Update and prepare for scheduled presentations



¢. NPDES Permit Update

Mr. Goodman will provide an update to the Board regarding the status of a
California NPDES permit for vector control activities.




Sacramento-Yolo Mosquito and Vector Control District

February 16, 2010 Board Meeting

4, Board Review and Consideration of $245,000.00 m Fund Public
Outreach Plan for 2010 Mosguito Season

Staff Regor&:

Please find enclosed 2 report and recommendation from oar PEG that outlines our
2010 Public Ouireach forum. We are enhancing outreach to other segments of our
population (most netably our Asian, Russian and Hispanic) and alse increasing our
cutreach to enhance our school calendar program. '

This was essentially approved when the Board adopted the budget last fall, but the
Board wanted further details as to how the outreach budget would be spent. The

enclosed report outlines these expenditures

It is important that a decision be made se contracts can be signed for the upcoming
season.

Reccmmmdati@n': Authorize $245,000.00 to fund the enclosed public outreach plan.




Sacramento-Yolo Mosquito and Vector Control District
Advertising Plan Mosquito Season—Overlapping Two Fiscal years

Public Information and Education Department

The District’s Public Information and Education Department strives to raise awareness of
the District, services, mosquitoes and prevention of vector-borne diseases incorporating
various elements including advertising, media outreach, government affairs and
community involvement.

Goals and Objectives:
¢ To educate and inform the community the community about mosquitoes, West

Nile virus and other vector-borne diseases

To educate and inform the public about District and services available

Increase public awareness of what they can do to prevent mosquitoes

Increase public recognition of District 7 D’s

Build public trust and become a reliable resource in the community

Change public behavior and perception of District activities

¢ To inform the public about District’s Integrated Pest Management program and
response plan
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Advertising Plan

Utilize paid-advertising:

Radio commercials (English and Spanish)

Traffic, news and weather sponsorships

Bus panels ads

Traditional and digital billboards

Over the gas pump ads .

Web ads (on the sites of local television stations and the Sacramento Bee)
Traditional print ads
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Strategy: 7

We will debut advertising on all media outlets during Mosquito Awareness Week to kick
off the season, create a media splash and have the public notice our messages!
Advertising will be light through the end of April and into May.

Beginning in June when the weather starts to get warm and we begin to see more virus
activity, the advertising will also be increased to obtain more public awareness. Radio
commercial schedules will be negotiated to obtain good repetition and ensure our
messages are heard by a wide audience.

July and August are the hottest months and when virus activity peaks. These will be the
heaviest advertising months when we will obtain the highest reach and frequency via
radio spots, the web campaign and all other media outlets! If aerial applications are
necessary, we will quickly be able to inform the public via radio and free eamed media.



The use of radio as the major source of advertising supplemented by other important
media outlets such as outdoor advertising, web campaigns and print ads will ensure that
our District name and key messages will continue to be visiblé and present within the
communities we serve,

Percentage breakdown of advertising bv month

April 5%
May 5%
June 10%
July 40%
August 30%

September  10%

Below is a summary of additional benefits the District is receiving as compared to 2009.
RADIO

Clear Channel Radio :
% This year we are paying for 450 spots. In 2009 we paid for 420 spots
Additional benefits for 2010:
< Dropping the spot rate by $3 dollars (from $64.10-$61)

< 1 bonus spot week during Mosquito Awareness Week
% 12 spots per week. Last year we got 10 spots per week
% Free participation on at least one public affairs show within their station group.

Metro Networks .
% This year we are paying for 363 spots and receiving 220 free spots. In 2009 we
paid for 272 and received 90 free spots
Additional benefits for 2010: _
< One bonus spot week during Mosquito Awareness Week
% Interviews and news coverage in their news segments sent to affiliate stations.

Bustos Media and Entravision
% This year we are receiving 1200 spots and in 2009 we received 450 spots.
Additional benefits for 2010:
“ Lowered spot rate by $5 on each station ($45 to $40 and $35 to $30).
« Offering no charge participation in two public affairs shows (savings of $1500
dollars)

% Participation in affiliate television station public affairs show ($3,000 value)

< Distribution of our materials at 3 of their radio remotes during the summer
months ($250.00 value per remote) _

** Free sponsorship of evening program for the duration of our campaign ($5000
value} ‘




< Free booth space during 2 summer radio station events ($1000 value per event)

Radio Disney
% Adding more money so the station can help with promotion of the Fight the Bite
Contest in their station and during events or presentations.

OUTDOOR ADVERTISING

Outdoor Biliboards
% Increased amount in 2010 represents higher cost because the campaign will begin
earlier in the year. In 2009 traditional billboards were up from 7/12 to 9/1, for
2010, the biliboards will be up from 6/1 to 9/7
< We're getting a two week bonus on the Hwy 50 digital billboard in April for
Mosquito Awareness Week and the last week of the month ($10,000 value)

Bus Panel Advertising
% Budget remains the same and District will receive the same value and exposure

Over the Gas Pump Ads
% DBudget has been decreased however we will receive the same level of value and
exposure

TELEVISION

Crossings KBTYV Ethnic Television
% In 2010 we’ll be paying for 450 spots, in 2009 we paid 250
Additional benefits for 2010:

< Booth at one event during the summer and distribution of our materials at events
where we’re not able to participate ($2,000 value)

% Participation in a television segment in the Hmong Reporter ($1,000 value)
% DBonus Online banner ads ($900 value)
% 25 extra, :30 second spots during Mosquito Awareness Week ($625 value)
< 100 extra, :30 second commercials, throughout the summer campaign ($2500
value)
WEB ADS

Web Ads on News 10.net
< TFree production of all online web ads
*» Bonus 10 second spot sponsorships during news segments
< 3 free inserts in Moms like me newsletter
< 5 free weather sponsored emails
% Free distribution of materials at station sponsored events and Moms like me bags
handed out during station promotions

ANONS Russian American Media (Web ads, Print, Radio,)



% Increasing exposure to the Russian community via print ads, radio commercials
and online web ads.
Additional benefits for 2010:

% Editorial content in the form of a minimum of 3 articles on various topics
including mosquitoes, West Nile virus and District services in the ANONS
Russian newspaper and the magazine “Russian Times”

Editorial coverage from the publications will also be on the website.

Ad in the Russian yellow pages telephone directory

Link to our website on the home page of the Russian American media site.
Booth and distribution of materials at 2 events targeting the Russian community
(Children’s Festival and an Education Fair. Events and dates are to be
determined).
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The 2010 advertising plan includes a proposed increase to Radio Disney who will be
helping us promote and expand our Fight the Bite calendar contest. Additional dollars
were also allocated to the outdoor biliboards because the campaign will be starting one
month earlier than in 2009. Advertising to the ethnic minorities has also been increased
because campaigns on these outlets have traditionally been shorter durations than the
general market. By augmenting the funds we will be able to have our campaign for the
same amount of time and be consistent with the other advertising mediums which
generally run from Mosquito Awareness Week in April through Labor Day in September.




Advertising Plan
April-Sept 2010

2010 Figures

2009 Figures

Clear Channef Radio (KFBK and other cluster stations) $30,000 $28,500
Bustos Media (Spanish language radio group) $12,000 $7,000
Entravision $12,000 $8,500
CBS Radio $15,000
Radio Disney $5,000 $2,500
Metro Network $20,000 $15,000
Bus Panel Advertising $20,000 $20,000
Outdoor Billboards $45,000 $37.300
All Over Media {(over the gas pump advertising) $12,000 $17,000
Web Ads{CBS 13, KCRA 3, News 10, Sac Bee) $45,000 $42,000
ANONS Russian newspaper, web and radio $8,000 $2,500
Sacramento News and Review $20,000 $30,000
Valley Community Newspapers $8,000 $8,000
KBTV Multicuitural TV (cable television targeting Asian community) $8,000 $2,500
TOTAL $245,000 $235,800
2010 Totals

Radio $79,000 32%
Outdoor Ads $77,000 31%
Web Campaigns $45,000 18%
Newspaper Ads $36,000 14%
Television Ads $8,000 0%
2009 Totals

Radio $76,500 32%
Qutdoor Ads $74,300 31%
Web Campaigns $42.000 17%
Newspaper Ads $40,500 17%
Television Ads $2,500 1%

2010 Ethnic Breakdowns
16% of the budget for ethnic minorities

2009 Ethnic Breakdowns
13% of total budget for ethnic minorities



Sacramento-Yolo Mosquito and Vector Control District

February 16, 2010 Board Meeting

5. Board/Staff General Discussion
- -Fature Beard Agenda ltems






